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A Generational Trophy Mixed-Use Retail Opportunity in the
Heart of Manhattan’s Most Vibrant Retail District

Purchased by the same current family ownership 86 years ago, Cushman & Wakefield is pleased
to offer for sale 125 Prince Street (132 Wooster Street), a freestanding, corner, elevator building
located at one of the most premier retail corners in all of Manhattan. This exceptional property,
located in the heart of SoHo, presents an unparalleled opportunity for investors and retailers
seeking an iconic flagship location.

With over 120’ of wraparound frontage at the northeast corner of Prince and Wooster Streets, 125
Prince Street offers a unique blend of prestige, visibility, and premier co-tenancy - qualities that
distinguish it as a trophy asset in one of the world’s most coveted retail submarkets.

Built in 1893 and designed by architect Buchman & Desler, 125 Prince Street’s brick, stone and iron
facade offers a striking street presence with southwestern light, thereby creating ample branding

opportunities. The property features direct residential elevator access from Wooster Street to the

apartments above, as well as an extensive sidewalk vault area in the basement which can be used
for storage and mechanicals.

Being a standalone property without a condominium or cooperative structure in-place, the building
can be completely redesigned for a range of uses including luxury retail, experiential showrooms,
creative offices, private galleries or high-end condominiums.

= Trophy Asset. Opportunities to acquire full
buildings of this caliber in SoHo are exceedingly
rare. There is a finite supply of standalone corner
buildings in SoHo, and even fewer that offer the
architectural beauty, location, and flexibility of 125
Prince Street.

= Tax Class 2A: The building is designated as Tax
Class 2A which caps the increase in the assessed
value of the property to no more than 8% per
year and no more than 30% in any 5-year period,
thereby providing an owner with predictable and
sustainable expenses for years to come.

= Flagship Potential. With high-ceilings, open
floorplates and light on two sides, the property
is tailor-made for a flagship retail concept and
luxury conversion of the upstairs units. Retailers
and investors alike recognize the power of a
flagship store in SoHo.

= Permanence and Prestige. Ownership of 125
Prince Street establishes your brand as a
permanent fixture in New York’s retail scene
- a statement of long-term commitment and
credibility. The ability to showcase a brand in such
a setting elevates reputation, increases visibility,
and drives meaningful growth.

CUSH/ N\ & WAKEFIELD

= A Generational Investment. A legacy purchase
that will serve as a foundation for enduring value.
The property’s reputation and location mean it
will remain relevant and desirable for years to
come. Such rarity ensures sustained demand and
stability for any buyer.

= Market Value and Growth. SoHo’s real estate
market is distinguished by its resilience and
appreciation. Demand for quality retail and
mixed-use properties consistently exceeds supply,
driving strong returns for owners. With SoHo retail
space at a 10-year low in availability and global
brands reaffirming their commitment to brick-
and-mortar through new acquisitions, now is an
ideal time to buy.

The aread’s appeal draws both locals and tourists
year-round, making SoHo a retail powerhouse.
The district is home to flagship stores of

global brands, from Louis Vuitton and Prada

to Apple and Supreme, each benefiting from

the neighborhood’s blend of authenticity and
commercial energy. For a buyer, owning a building
at 125 Prince Street means joining the ranks of
retail’s elite in a location that consistently sets
trends and drives value.

TAX CORNER
CLASS 2A PROPERTY

Prince St & Wooster St
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ELEVATOR CONVERSION OR USER PRESTIGIOUS
BUILDING OPPORTUNITY CO-TENANCY

125 PRINCE STREET NEW
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Property Information

PROPERTY INFORMATION
Address: 125 Prince Street

New York, NY 10012

Block & Lot: 514-42
Lot Dimensions: 25.67' x 95’
Lot SF: 2,439

BUILDING INFORMATION

Property Type: Mixed-Use Elevator
Building Dimensions: 25.67' x 95’

Stories: 6 plus basement
Above Grade Gross SF: 14,058

ZONING INFORMATION

Zoning: M1-5/R7X
FAR (As-of-Right): 5.00
Available Air Rights (As-of-Right): Overbuilt

NYC FINANCIAL INFORMATION (25/26)

Total Assessment: $1,664,588
Annual Property Tax: $208,074
Tax Rate: 12.5000%
Tax Class: 2A

CUSHMAN & WAKEFIELD

SF (approx.)

SF (approx.)

SF (approx.)

SF (approx.)

i

SIXTH FLOOR
11? 2”

FIFTH FLOOR
10° 8~

FOURTH FLOOR
10° 8~

THIRD FLOOR
10° 8~

SECOND FLOOR
12’ 0”

FIRST FLOOR
15’ 6”
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Property Photos
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STH FLOOR

Property Photos
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3RD FLOOR

Property Photos
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2ND FLOOR

Property Photos
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Retail Co-Tenancy
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SoHo Overview

i -
SoHo (short for “South of Houston Street”) is one of Manhattan’s most internationally recognized neighborhoods,
renowned for its cast-iron architecture, cobblestone streets, and thriving retail and cultural scene. Once a 19th- CHELSEA
century industrial hub for textiles and manufacturing, SoHo transformed in the late 20th century into a vibrant ]
center for artists and galleries. Today, it is a premier destination blending luxury retail, creative offices, high-end T
residences, and cultural cachet, drawing an eclectic mix of global visitors, professionals, and residents. ], 3 3 GRAMERCY.
P PR D P
® 1 Mile
7N gl I »
EAST-VILLAGE
DINING RETAIL HISTORIC ARCHITECTURE WEST,VILLAGE
AND ENTERTAINMENT AND SHOPPING & LIFESTYLE E ALPHABET.CITY.
SoHo’s culinary landscape is as SoHo is New York City’s premier SoHo’s distinctive character stems
diverse as its community. Classic luxury retail district, featuring a from its cast-iron architecture— :f 2
institutions like Balthazar remain unique concentration of flagship the largest collection in the »
staples for French brasserie fare, stores, designer boutiques, and world—paired with restored 19th-
while Lure Fishbar and Fanelli curated lifestyle concepts. Brands century warehouses converted
Café continue to attract loyal such as Chanel, Prada, Louis into loft residences, galleries,
followings. Newer favorites such Vuitton, Dior, and Moncler sit and offices. Many of these _ : 3___.@-0/‘
as Sadelle’s and Shuka reflect alongside contemporary fashion landmarked buildings feature 3/
the area’s evolving, trend-driven houses like Acne Studios, Aimé oversized windows, high ceilings, r"
dining scene. Upscale spots LLeon Dore, and Reformation. The and open layouts that appeal to
like Cipriani Downtown and Le neighborhood also retains its both creative tenants and luxury 2
Coucou anchor the fine-dining independent, creative roots with buyers. The area has seen high- LOWER
segment, while cafés such as concept stores, design shops, and profile residential conversions, EAST SIDE
Dominigue Ansel Bakery, Blue art galleries interspersed among such as 565 Broome and 40 5
Bottle Coffee, and La Colombe international names. Retail rents Mercer, which blend modern luxury
keep the streets buzzing with remain among the highest in with SoHo’s industrial heritage.
daily activity. The neighborhood’s Manhattan, supported by a steady Despite its bustling retail corridors,
nightlife is understated but flow of both local shoppers and SoHo also offers quiet, tree-lined
stylish, with cocktail lounges and international tourists. side streets, creating a balance
. . . . CHINATOWN
boutique hotel bars catering to an between commercial vibrancy and
affluent crowd. residential appeal. J
P
J[ D
B S V4
e
SoHo’s combination of historic architecture, world-class retail, trend-setting dining, cultural institutions, and FINANCIAL
creative prestige positions it as one of Manhattan’s most iconic and desirable neighborhoods. Its global reputation, |DISTRICT,
architectural authenticity, and continued evolution ensure its place as both a luxury residential destination and a f
dynamic commercial hub. -
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Area Amenities

SHOPPING
1. Aesthetic Lab 37. 19 Cleveland 84. Avitto
2. Barry's NoHo 38. b5ive Spice 85. A.PC.
§@] 3. Barry's Tribeca 39. Ama Raw Bar - West Village 86. AG Jeans
4. Blink Fitness - Noho 40. Arturo’s 87. Amsale
Washingtgn_m. o 5. Cordell Fitness 41. Balthazar 88. Anita Dongre
SguarelRark s 6. Dogpound 42. Bar Moga 89. Apple Soho
7. Equinox Bond Street 43. Blue Ribbon Brasserie 90. Barbour
D 8. Equinox SoHo 44. Blue Ribbon Sushi 91. Canal Sound & Light
9. F45 Training West Village 45. Boqueria Soho 92. Coach
10. Planet Fitness 46. Carbone 93. Flying Solo
1. Rumble Boxing NoHo 47. Dante 94. Journelle
12. Work Train Fight 48. DOMODOMO - New York 95. La Perla
49. Emily 96. Lip Lab
50. Fanelli’s Cafe 97. Louis Vuitton New York SoHo
- ,\ - 51. HARBS SoHo 98. Olfactory NYC
: % 13. citizenM New York Bowery Hotel 52. |l Corallo Trattoria 99. Pearl River Mart
14.  Common Ground Andrews 53. Jack’s Wife Freda 100. Proper Cloth
o 3 .. .
NyemepemeR 5. ﬁz%ﬁg?t'gn?g:l;g”ou New York 2;1 iGJOJ.G Mexicana 101. Rapha - New York
. La Sirene 102. Ray-Ban
e e e 56. Lombardi's Pizza 103. The Evolution Store
Iz ggﬁgp\mot;:y Sihizieie ekl el 57. Los Tacos No.l 104. Thg Uncommons
18. Hotels Ab 58. Lupa 105. Uniglo Soho
19. Mariott 59. Lure Fishbar 106. Versani
20. Mini Suites of Minetta 60. Manuela 107. Warby Parker Greene St
21 New York On the Go Rent A Car 61. Moreluhc 108. Wolford Boutique
22. Patricia Entertainment Hotel manager 22 WMetrrnield Qusiiar Zev
63. Milady’s

23. Prince Hotel

24. Sheraton Tribeca New York Hotel
25. SIXTY SoHo

26. SoHo 54 Hotel

27. Soho Grand Hotel

28. Sunshine Hotel

64. Minetta Tavern

65. Old Thilisi Garden

66. Piccola Cucina Osteria
67. Pinch Chinese

68. Prince Street Pizza

29. The Broome Hotel New York 69. Raku ’
30. The Dominick 70. RClO'Uls Restaurant
31. The Manner 71. Rubirosa

72. Sadelle’s

32. The Mercer Hotel
33. The Nolitan

34. The Nolitan Hotel
35. Virgin Hotels

36. Westbury Hotel

73. San Carlo Osteria Piemonte
GrandiSH 74. San Marino Ristorante
75. Sartiano’s

76. Senza Gluten

77. Shiki Omakase

78. Shuka

79. Song E Napule

80. Taureau

81. Thai Diner

82. The Corner Store

83. Top Thai Greenwich

@ Fitness

@ Restaurants @ Shopping
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Sales Contacts

Bobby Carrozzo
+1212 589 5118
bobby.carrozzo@cushwake.com

Michael Gembecki
+1212 660 7743
michael.gembecki@cushwake.com

Robert Burton
+1 212660 FRO
robert.burton@cushwake.com

Evan Lush
+1212 318 9769
evan.lush@cushwake.com

"l. CUSHMAN &
i WAKEFIELD





